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Solution: Al and Automation?

UWK researchers have stated in a survey (n=13) to engage in active funding acquisition efforts up to 12 times a year. The active search
process of researchers will be assisted by research managers using Al-enhanced funding databases and tools. In parallel, a passive search
support will be offered via continuous call recommendations and targeted information about upcoming funding. This integrated approach
facilitates a more time- and resource-efficient proposal development.
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Comparison of Tools

_ The Al-generated keywords and summaries were used as search query in seven different
Research Profile Analyzer tools. The top three recommended calls were selected and evaluated by the
ChatGPT 4.0 corresponding researcher (n=13) with call score from 1 to 4 representing the thematic fit
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23% Performance (relevant calls) comparison of tools. Shows the sum of reached call scores
I I I in % and the absolute numbers used for the charts. Call scores are scores from 1-4 and
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sum of 1566 is the maximum score when all calls would have a perfect thematic fit with a call
score of 4. The abbreviations key. and sum. indicate what type of search query was used
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